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Brand
Ambassador
Reporting

Measuring the value and ROI of
ambassador and influencer marketing.
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Campaign Performance
& Ambassador Milestones

Overview Content Participant Stats Logistics

Campaign Status Completion Metrics

Added Emails sent Opened Joined Completed Participation Rate Completion Rate

1.2K 1.2K (100%) 1K (86%) 558 (54%) 127 (23%) —— 70%  oE— A40%
Content 474 Follower Reach 453K Engagement Rate 2.4%
Posts Stories Uploads Links Invited Joined Likes Comments Total

© 216 ONM3 1,135 & 10 257K 21K 7 36.9K [1.2K 381K

Top Performing Posts

Jacqueline Larsen Caique Silva . Erik Lucatero . Rachell M
@officialjaglar & @inkedpowder @lucaterodreal @rachellm:

/2 Sydni Smith .
\? @therealsydni
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Sales Attribution

Dashboards = Sales Attribution Export CSV

DASHBOARDS All Programs Jan 1, 2022 Aug 31, 2022 @ Add Filter Run Report

Brand Performance

Total Clicks New Customers Referred Revenue Personal Orders Revenue Total Revenue
Campaign Performance
10,800 604 $152,332.30 $1,639.77 $153,972.07
REPORTS
. . . . . . Personal Orders .
Advocate Total Clicks = Mew Customers = Referred Orders - Referred Revenue Personal Orders = R >
Sales Attribution evenue
Referred Orders 0 220 246 $46,684.37 0 $0.00
Social Content
22K 119 124 $35,373.08 1 $639.92
Campaign Participation
Customer Purchase 0 63 77 $13,395.53 1 $0.00
609 38 43 $10,935.00 0 £0.00
0 24 25 $8,474.83 0 $0.00
1.2K 20 21 $7,217.52 0 $0.00
904 21 22 $3,742.08 0 $0.00
0 5 5 $2,759.66 0 $0.00
4 3 3 $2,399.85 4] £0.00

2 > 100/ pagQ

Filter by advocate, program and time
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| Content

Dashboards = Social Content « Posts by person « Engagement « Social feed

DASHBOARDS All Programs e TOtaI reaCh o FO||OW€I‘ COUI‘lt ° UGC

Brand Performance

Campaign Performance

Advocate Total Posts v Total Reach = Total Engagements = Total Followers
REPORTS 19 3.1M 40.4K 313.8K
Sales Attribution
4 286 12.5K 158
Referred Orders
Social Content Social Profiles Milestones View mare 4K 11.4K 321
. L. . Username Followers
Campalgn PartICIpatlﬂn glair 412K Gold ° platinum 4389"( ?BK dES.QK
€) gar 224K
Customer Purchase © oot
glairofficial 313K 80% completion
o e — 2.1K 6.7K 434
g 200 poims to unlock Platinum milestone
285.5K 6.4K 71.4K
Total Brand Engagement All Time = Campaigns Jo—
Activity Campaign All 447 2K 6.3K 447 2K
3 1 1
Mentions 14 18 67%
Reach 20.9K 26.9K @ View @ View @ View 1 6 K d--"i K 2? 5
Likes 674 900 Campaign engagement
Comments 101 171 N . . .
4814 3.71% Drilldown by individual advocate
O 2.92% to see their content, media value
Most Recent @mentions View more
e and sales.
() Syani Smith d) Jacqueline Larsen ( Purchases View more

Vil w4

17 $676.84



